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Project Name:

Changan Automobile User and Demand Research Project in Mexico, Chile, Peru, and C
olombia

I. Project Overview and Introduction

To support the company’s overseas strategy and supplement research on overseas user
s and their needs, we plan to conduct basic user research in Mexico, Chile, Peru, and Co
lombia to understand user characteristics and automotive demand, and to build a data
base of overseas users.

[I. Supplier Qualification Requirements



1. Must be a legal entity or other organization with valid business operations; provide a
valid business license or authorization document, with the original available for inspecti
on.

2. Must not be on Changan Automobile’s blacklist; must not have been subject to risk
management measures by Changan Automobile, such as suspension of business opera
tions, that render the entity ineligible to participate in the project. Provide a letter of co
mmitment signed by the legal representative or bearing an official seal; see the attach
ment to the sourcing announcement for details.

3. Must not be listed as a “discredited person subject to enforcement” on “Credit China.
" Provide a complete credit report from Credit China (website: www.creditchina.gov.cn)
issued within the last month. Companies registered outside of China must provide a lett
er of commitment, signed by the legal representative or bearing a fresh official seal; see
the attachment to the sourcing announcement for details on the letter of commitment.
4. The supplier must not be a “three-no” supplier (“three-

no” suppliers refer to “shell” suppliers lacking production and processing capabilities, su
ch as those with no paid-

in registered capital, no employees enrolled in social insurance, and no production or b
usiness premises). Provide: a query report from the National Enterprise Credit Informati
on Publicity System (website: https://www.gsxt.gov.cn/corp-query-

homepage.html. If the query results do not match actual circumstances, please provide
a bank deposit slip (with the transfer note indicating “investment” or “paid-

in capital”) bearing the company’s official seal for verified paid-

in registered capital; for social insurance enrollment information, please provide a social
insurance certificate issued by the Social Insurance Bureau bearing the company’s offici
al seal).

5. Provide two market research case studies from the past five years (September 2021—
September 2026) for major automotive enterprise groups (such as FAW, Dongfeng, Ch
angan, SAIC, BAIC, GAC, Geely, Great Wall, Chery, Hongqi, NIO, Li Auto, Xpeng, Xiaomi,
BYD, Toyota, Honda, Lexus, Volkswagen, General Motors, Hyundai, Kia, Nissan, Renault

, Ford, Mercedes-Benz, BMW, Tesla, etc.) over the past five years (September 2021-



September 2026). Both cases must pertain to automotive market research, such as studi
es on user needs and usage scenarios, on-

site auto show surveys, or automotive brand monitoring (preference will be given to ca
ses related to Mexico, Chile, Peru, or Colombia; with priority given to cases involving lea
ding companies such as Chery, BYD, and Geely). At least one case must have a contract
value of 800,000 RMB or the equivalent in USD; please provide the contract verifying t
he project case.

6. Applicants must be global research/ consulting firm: Provide business licenses for bra
nches in at least one of the following regions—

Latin America (Brazil, Mexico, Chile), Europe (United Kingdom, Italy, Norway), the Middl
e East and Africa (Saudi Arabia, United Arab Emirates, South Africa), or Southeast Asia (
Thailand, Australia, Indonesia) (preference given to materials related to Latin American
branches); originals must be available for inspection; Provide the business licenses of th
e local branches; originals must be available for inspection.

7. The project must be staffed by one Project Director with at least 8 years of professio
nal experience in automotive industry market consulting, market research, and industry
research, and who has led automotive brand monitoring and research on automotive ¢
onsumer demographics and needs; and at least three senior researchers with at least 5
years of experience in automotive industry market consulting, market research, and ind
ustry research. Resumes for the above personnel must be provided. The successful bidd
er may not replace project team members without the written consent of Party A. Any f
orm of full subcontracting is strictly prohibited for this project; core tasks—

including research proposal design, survey execution, sample verification, data analysis,
and report writing—must be coordinated and completed by the successful bidder.
Registration Deadline: September 18, 2026, at 17:00 (Beijing Time); the exact deadline s
hall be determined by the cloud platform system

Registration Contact

Contact: Ms. Zhang

Phone: +86 15123765152

Email: zhangyul6@changan.com.cn



Registration Method: Submit the above qualification documents via the Mexico Procure
ment Official Website. Please ensure that all requirements specified in this notice are su
bmitted to the official website within the sourcing period (Important!). See the attachm

ent for the template.



